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About Carmindy

Carmindy.com is the official site of celebrity makeup artist Carmindy 
providing tips, information and guidance on beauty and lifestyle from 
Carmindy.

Carmindy is a renowned makeup artist and author of two top selling beauty 
books published by Harper Collins, The 5 Minute Face and soon to be 
released by Center Street, Get Positively Beautiful.

Carmindy stars on TLC’s popular “What Not to Wear” TV show watched by 
millions of viewers and fans and recently launched a new make-up product 
line, Sally Hansen Natural Beauty Inspired By Carmindy.

Carmindy’s work can be seen world wide in leading magazines, photos 
and fashion shows including Cosmopolitan, Elle, InStyle, O, Essence, 
Self, Lucky, Seventeen, Marie Claire, and Glamour. Her clients include 
Maybelline, Sephora, Clariol, Aveeno, CoverGirl, Almay, Bath and Body 
Works, among other leading brands.



© 2008 Carmindy.com.  All rights reserved.  v1.0  8.15.08 3

Audience

Carmindy.com’s audience is a highly targeted and loyal user base interested 
in beauty, skincare, style and fashion. The audience consists of fans and 
women interested in gaining information and insight from Carmindy. The site 
is designed with a prominent and exclusive space for advertising ensuring 
that your ad message is not lost or negatively impacted in the clutter of 
competing ads.   

• Over 26,500 user sessions per month
• 164,500+ page views per month
• 5.5 minutes average user session
• 6+ average page views per user session
• 30,200+ opt-in subscribers to monthly eNewsletter

Demographics

• 99% are females (55% single, 45% married)
• 60% are under 45
• 57% HHI of 55K+ 
• 23% HHI of 35K - 55K
• 74% made purchases online in the last month

Source: Carmindy.com audience survey September 2008
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Web Site Banners

Leaderboard Banner
-728x90
-Max. File Size: 50K
(Rich Media: 100K)
-Homepage & Run of Site

Rectangle Unit
-180x150
-Max. File Size: 50K
(Rich Media: 100K)
-Homepage & Run of Site

Leaderboard

Rectangle
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eNewsletter

There are currently over 30,200 opt-in 
subscribers to Carmindy’s eNewsletter. 
Each monthly issue includes one or more 
articles and announcements written by 
Carmindy, product recommendations and 
a very popular user Q&A section where 
Carmindy answers subscriber questions.

Full Banner
-468x60
-Max. File Size: 50K (Rich Media: 100K)

Text Ad
-50 to 150 words
-Sponsored link

Full Banner

Full Banner
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Editorial Review

Carmindy provides a custom written editorial product review that is an 
effective way for advertisers to introduce a new product or service to the 
audience. Editorials will be published in the monthly eNewsletter and also 
archived in Carmindy.com’s newsletter section.

Carmindy reserves the right to decline product reviews and has full editorial 
discretion. Editorials will be provided to the sponsor for review and approval 
prior publishing

Exclusive Sponsorship Package

Sponsor will own all advertising impressions on web site and eNewsletter.  
Custom editorial product review by Carmindy will be written and included in 
the eNewsletter and archived on web site.  

Package includes:
a. Site Homepage and ROS Leaderboard Banners and Rectangle ad units.
b. eNewsletter Full Banner ad units.
c. Custom Editorial product review.
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Ad Specifications and Policy

Type/Unit Dimensions File Size 3rd Party
Leaderboard
(Carmindy.com)

728x90

Maximum 50K
(Rich Media 100K)

Includes Pointroll, 
Unicast and Eye-
blaster

Rectangle Unit
(Carmindy.com)

180x150

Full Banner
(eNewsletter)

468x60

Third party ad serving by approved ad servers is required.

All ad creative and redirect tags that call the third-party ad server must be 
tested and pre-approved prior to the campaign start date. If during an active 
campaign additional creative is added by the advertiser through a third-party 
ad server, such creative must be reviewed and approved by Carmindy.com 
before being placed on the site.

Ad creative served by third-party servers must adhere to the Carmindy.com 
ad specifications and size requirements.

Ad Policy: www.carmindy.com/adpolicy   	

Contact Information

For inquiries, please contact:

Carmindy.com Advertising and Marketing Rep Firm 
VisualMax LLC
630 Ninth Ave Suite 414
New York, NY  10036
212-925-2938 ext. 21
David Kim
dkim@visualmax.com


